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TAKE OUR ADVERTISER’S WORD FORIT:

“WNY Family is not only a trusted and thoughtful resource for parents of
young children, it has been our humber one advertising partner in building
our school over the past fourteen years. | can best describe the team at
WNY Family as accommodating, responsive, creative and honest -
attributes we have come to rely on. Although I'm certain that we’re not WNY
Family’s biggest advertiser, they make us feel as though we are. All we can
say is Thank You WNY Family Magazine! Five Stars!”

~ JOHN CEGLIA, Executive Director
Darlene Ceglia’s Dance Project

WNY Family brings you many opportunities to
reach the quality customers you need, at a price
you can afford!

Our print issues have grown to be a trusted
resource over the last 27 years, and our “page-
flipping” digjtal editions, launched in January 2009,
are a hit with today’s tech-savvy young parents.

Add the ability to embed video in your digjtal
ads, interactive advertising on our web site, and
coupon promotions available in our monthly
e-newsletters, and you have a recipe for successful
target marketing.

We take pride in our advertising design skills
and attention to detail. Our dedicated staff is
always ready to work with you to create a marketing
plan to meet your goals while staying within your
pbudget.

New parents are being born daily — and we
can help them become your loyal customers!
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Display Advertising Rates

Black & White . — CMYK* —

o o
AC B [ BIg DPeE D70 0 0 D% DIC

Back Cover 7.375x 10 $1,623 $1,460.70 $1,298.40 Included
Inside Front Cover 7.375x 10 $1,200 $1,080 $960 $400
Full Page 7.375x 10 $1,129 $1,016.10 $903.20 $400
2/3 Page (V) 4.8125 x 9.875 $826 $743.40 $660.80 $275
1/2 Page (V) 3.5x9.875 $721 $648.90 $576.80 $250
1/2 Page (H) 7.375x4.8125 $721 $648.90 $576.80 $250
1/2 Page Tall 4.8125x7.375 $721 $648.90 $576.80 $250

CALENDAR 1/3(H) 7.375x3 $620 $558 $496 Included
1/3 Page (V) 2.25x9.875 $465 $418.50 $372 $125
1/3 Page (H) 7.375x3 $465 $418.50 $372 $125
1/3 Page Square | 4.8125 x 4.8125 $465 $418.50 $372 $125
1/4 Page (V) 3.5x4.8125 $365 $328.50 $292 $100
1/6 Page (V) 2.25x4.8125 $270 $243 $216 $75
1/6 Page (H) 4.8125x2.25 $270 $243 $216 $75
1/8 Page 3.5x2.25 $160 $144 $128 $50
1/12 Page 2.25x2.25 $126 $113.40 $100.80 $50
1/24 Page 2.25x1.375 $82 $73.80 $65.60 $50

Black & White 1 — CMYK* —

Contract Advertising Discounts
Multiple-ad contracts earn frequency discounts of:

10% for 3 to 5 ads (within a 6 month period) 8% for 6 to 41 ads (within a 12 month period)

20% for 12 ads (within a 12 month period) *Color is an additional charge and is not discounted with frequency
Contract Advertisers receive an additional 5% discount when entire contract is paid in advance.

TERMS...
* Frequency discounts for ads #1 and #2 of multiple-ad contracts * Payment terms are net 15 days with a 2% service charge applicable
accrue and are post-credited to ad #3. Subsequent ads are then on amounts more than thirty (30) days past due ($2 minimum).

billed net w.|th the approprlate discount. B . N AGENCY-PLACED ADVERTISING...
* New advertisers are required to pre-pay advertising until credit is « 15% commission paid for ads placed by recognized agencies.

established. ) . . Space and color are commissionable.

* We accept MasterCard, Visa, Discover and American Express. Production charges and position premiums are not.

* Insertions cannot be cancelled after the issue closing deadline on « Authorized insertion order and/or written placement
the 13th of the month. confirmation required.

« If, for any reason, a client seeks to withdraw an ad past the issue
deadline or fails to supply the materials necessary to properly ACCEPTABILITY...
prepare a contracted-for ad, the Publisher reserves the right to * All advertisements are subject to review by the Publisher, who
repeat a previous ad or hill client for the unused ad space. reserves the right to decline any ad deemed inappropriate or of

« Unfulfilled contracts will be short-rated and rebilled at the questionable legitimacy.
appropriate applicable rate. LIABILITY...

* No adjustments will be made for errors not materially affecting the * Advertisers and/or the agencies representing them are solely
value of the ad. A proof is sent to prevent errors. Check it carefully responsible for the content of and claims contained in their ads,
and respond promptly. holding harmless Western New York Family Magazine, its ownership

and employees.

www.wnyfamilymagazine.com P: 716-836-3486 F: 716-836-3680



60,000 Readers Consult Our Special Focus
Directories & Pull Out Sections

Online & In Print Via 450 Drop-Off Locations

ABOUT OUR READERS:

Choosing Childcare Issues: Jan * Feb * Mar * Apr * Aug * Sept 91% are female
This section is WNY parents’ premier source for details on preschools and childcare centers and 89% share WNY Family with
appears in six issues a year, at key enrollment periods. their spouse

. . o _
The Fit Family Issues: Jan * Aug * Sept 75% are 25-44 years old
Active families are healthy families and this section, appearing in three issues a year, features 86% are college educated

lessons, classes, programs and activities for both children and adults in Dance, Gymnastics, 82% have a household
Fitness, Martial Arts, Skating, Fencing, Wellness & Nutrition as well as other athletic pursuits. income of $50,000+

53% have a household

Let's Party Issues: All * January (special theme) income of $75,000-+

Amusements, clowns, karaoke, entertainers, petting zoos, pony rides and tent rentals, theme

parties planned at indoor & outdoor sites and much, much more appear in this monthly section. 13% have a household

Let’s Party is the definitive resource for anyone planning a child’s party, company picnic, school income of $150,000
carnival or special event. 2.4 children per household

i i 64% have children under age 5
Exploring Education Issues: December .

) . . . ) — . 71% have children 5-12 years old
WNY Family readers place a high priority on a quality education for their children. This December
issue pull-out section focuses on current educational topics relating to the elementary and high 21% have children 13-18 years old
school years. It's the perfect place for private, religious and independent schools, as well as enrich- 94% read most of the magazine
ment / tutoring programs, to showcase their strengths, educational philosophies and open houses. 59% keep WNY Family 1 month

or longer

77% frequently purchase products or
services from WNY Family ads

Shape The Future: Education & Careers Issues: Jan * July * Aug
Brand new for 2011, this special section focuses on college planning for undergraduates and
career advancement for adults. Reach the 21% of our readers have children between the ages of
13-18, preparing to make decisions about their college careers; and the adult readers trying to
decide how to best upgrade their skill set, earn an advanced degree or change careers entirely. In the next 12 months they
plan to purchase:

Family Resource Guide Issues: May * October Furniture/Home Furnishings — 43%
This special pull-out section, offered twice a year, is a valuable resource in any family home. It Vacations/Travel — 55%

provides alphabetical line listings by category that can include web site “hot links” and “Spotlight”

. ) > > ) . - Women’s Apparel — 96%
advertorials in business categories of particular interest to growing families.

Children’s Apparel — 98%

Healthy Child, Healthy Family Issues: July (special theme) Education/Classes — 78%

A pull-out section containing health-related information focusing on children, as well as the entire Childcare — 36%

family, with special display ad rates and “HealthFocus” advertorials for advertisers. Health Club/Exercise Class — 45%
Cleaning Services — 51%

Athletic & Sports Equipment — 61%

ElderCare Guide Issues: March (special theme)
Many of our readers are members of the “Sandwich Generation,” faced with caring for their elderly
parents while still meeting the needs of their growing children. This March pull-out section includes Source: Circulation Verification Audit
relevant editorial on aging well and happily as well as display advertising and “ElderFocus” advertori- June 2010

als available for advertisers.

Having A Baby

The Special Needs Child Issues: April (special themes)
This issue has two major themes. The first is focused on expectant parents, featuring prenatal,
pregnancy and postpartum topics. Feedback from WNY Family readers led to the development of
the second, but perhaps even more important, theme — the ground-breaking Special Needs
pull-out section which offers advertisers the opportunity to educate the community about the
invaluable special needs services they provide.

TAKE OUR ADVERTISER'S WORD FOR IT:

“Our families have repeatedly stated in WNY Family Magazine has helped
‘1 saw your ad in WNY Family Maga-  grow our new business.”

zine!” These new clients have  _pANIELLE FLECKENSTEIN, Owner
become loyal customers. Advertising Rolly Pollies
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Distribution & Circulation

WNY Family is audited by the Circulation IR COEATION
Verification Council, an independent company
which verifies our press run, drop locations and EEECENESEES
circulation statistics, so that you are assured of reaching your

desired audience.

WNY Family has a monthly press run of 25,000 and a readership
of 60,000 in the Greater Buffalo & Niagara Falls metropolitan
areas (Erie & Niagara counties) combining paid subscriptions
(via U.S. mail) with controlled, targeted, free distribution to

450 select locations across the Niagara Frontier including:
All Area Wegmans Locations
Childcare Centers ¢ Public Libraries
Cultural Facilities » Hospital Maternity Departments
Pediatricians
Obstetricians * Dentists requga:' to
Children’s Retail Stores of O:r a cop
most
Toy & Book Stores recent aygit
Family Restaurants report
... and many of our general advertisers

Our digital subscribers

REMEMEER. .. E—5. total more than 4,000

WNY Family Magazine is read, (as of 12/31/10)

retained and referred to many
times throughout the month.
Your advertisement is in front of
an active readership for an entire
month unlike those in daily or
weekly papers which may

be read just once then discarded.

Now online in its entirety, AL S » - & (v
it allows readers instant access . o # ] m—‘,[?.ﬁ-

without ever leaving home! / orech m-@
Endur:ng comfort . . V

Call today for complete

advertising information. 10/ Ao

| M5l p Your Holidays ‘“’4!4“-" Ag
[Tl B vt Gt Gakore A Hohday G# Cande

Phone: (716) 836-3486
Parenting Publications Fax: (716) 836-3680

el New Advertising Inquiries:
advertising@wnyfamilymagazine.com

uBLe Submission of Advertising
WNY Family is a member of PPA, Copy/Photos/Logos: .
a national network of parenting graphics@wnyfamilymagazine.com

magazines with a combined Calendar Submissions:
circulation of over 6 million. calendar@wnyfamilymagazine.com

Editorial Submissions:

MEMBER OF: michele@wnyfamilymagazine.com

/\ Subscriptions:
BUFFALO NIAGARA subscriptions@wnyfamilymagazine.com
PARTNERSHIP

Advancing the Region. Atracting the World. General Information:
feedback@wnyfamilymagazine.com

Visit Us Online At: www.wnyfamilymagazine.com
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Save on these discounted sizes in our Special Sections!

Eldercare Guide MARCH Healthy Child, Healthy Family = JULY
Ad Size Width x Height Price

1 Unit 2.25x3.125 $135 1 Unit 2.25x3.125 $135

2 Unit (H) 4.8125 x 3.125 $260 2 Unit (H) 4.8125 x 3.125 $260

2 Unit (V) 2.25x6.5 $260 2 Unit (V) 2.25x 6.5 $260

3 Unit (V) 2.25x9.875 $390 3 Unit (V) 2.25x9.875 $390

4 Unit (V) 4.8125 x 6.5 $510 4 Unit (V) 4.8125x6.5 $510
Elder Focus 7.375 x 4.8125 $559 (CMYK) Health Focus 7.375 x 4.8125 $559

(CMYK)
Full Page 7.375x 10 $1195 | jomor Full Page 7.375x 10 $1195 Color

included
in price

Back Cover 7.375x 10 $1395 Back Cover 7.375x 10 $1395 iglpnce

Family Resource Guide MAY/OCTOBER Exploring Education DECEMBER
Ad Size Width x Height Price Ad Size Width x Height Price
1 Unit 2.25x2.4 $125 Snapshot 3.5x1.5 $125
2 Unit 2.25x4.9 $245 Insight 7.375x 4.8125 $699 (CMYK)
Spotlight 7.052 x 4.9 $559 (MY Full Page 7.375x 10 $1195 Color

included

Full Page 7.375x 10 $1195 in(éﬂgéd Back Cover 7.375x 10 $1395 in price

Back Cover 7.375x10 $995 in price Other sizes also available

Online Advertising Rates

Web Ads can be combined with print edition ads to earn frequency discounts.

Banner Ads Tile Ad Tombstone Ad
Located at Top of Site Pages Articles/Calendar Pages  Articles/Calendar Pages
450w x 75h pixels 130.32w x 130.32h pixels 130.32w x 391h pixels

Location 1x 3x-5x 6x-11x 12x Frequency Price Frequency Price

HOME PAGE $275 $247.50 | $233.75| $220 1x $100 1x $275
CALENDAR PAGES | $225 $202.50 | $191.25 | $180 3x-5x $90 3x-5x $250
ARTICLE PAGES $175 $157.50 | $148.75 | $140 6x-11x $80 6x-11x $225
Price quoted is per ad, based on frequency. 12x $75 12x $200

Digital Edition Cover Wrap Embedded

The digital cover wrap is located opposite the front Video Gox ,gle Analytics
cover in the digjtal edition only. Receive maximum -

fr
exposure with this premium placement. “ - e
For first time WNY Family’s website is
Frequency Price participants ONLY with professionally designed and

1x $595 1/4V or larger ad. monitored by Google
Analytics and Clicky. Our
3x-5x | $535.05 After FREE promotion. digital editions, resource
6x-11x | $505.75 $75 Not discountable content, blogs, Facebook
with frequency. page, monthly e-newsletter
12x $476

and online giveaways draw
Advertiser provides video file. increasing numbers of
L . . )
SIZE: 7.375W x |0 H A video icon will be placed in their unique and retuming visitors.
COLOR: RGB print and digital advertisement. Ask your account rep for a
WNY Family has the right to decide the placement copy of our most recent
most suitable for each video icon. traffic report.

YOUR AD HERE ?

Visit Us Online At: www.wnyfamilymagazine.com
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Production Specifications
We Cannot Accept:

Ads created in Microsoft Word, Publisher, or any other word processing programs, as camera
ready ads. We have no way of opening or adjusting these files and they do not produce the dot
pattern required for reproduction. If your ad is created in Adobe InDesign, file must be converted to
a .pdf or an .eps (convert type to outline). We also don’t accept ads created in Corel Draw.

Mechanical Requirements:

* Electronic Camera Ready Ads:
.PDF format is recommended. All fonts must be embedded.
Be sure to prepare your ad to 300 to 600 dpi (dependent upon overall size) and 85 Ipi.
We also accept the following formats: .eps(outlined), .jpeg(.jpg)/.tiff (300dpi or higher).

* Photos: Sharp, clear photos enhance your ad.
For best results, provide scans at 300dpi or original black and white or color photos.
Reproduction from printed materials such as catalogs may produce poor resolution.

* B&W Ads: Must be converted to grayscale.
* Color Ads: Must be designed in 4 color (CMYK).

If your file is created in RGB mode it must be converted to CMYK mode.
For better results, start your ad in CMYK mode.

A hard copy proof is recommended for electronic and e-mailed ads. The electronic
translation cannot be relied upon. The only way we can check that all components
appear correctly is by using a hard copy for comparison.

We cannot be responsible for the final reproduction quality of any e-mailed or
electronic ad if our guidelines have not been followed.

¢ Color:
Color in emailed proofs may not accurately represent the printed product due to
differences in computer monitors and newsprint reproduction.

* Electronic Artwork/Logos:

All art files can be saved as a: .TIFF, .JPEG(.JPG), .EPS and .GIF
(Note: .GIF Files are very low quality and will only be used as a last resort.)
Web images are not accepted.

* Videos:
.FLV format is required. Video length must be 4 minutes or less.
All other video formats are accepted, but will be converted to .FLV format.
We cannot guarantee the quality of video after conversion.
We do not accept YouTube video links.

Custom Design Work:

¢ Original logo, non-stock art or
non-ad related, billable at
$40/hour ($15 minimum)

Important Deadlines:

* Ad Space Reservations:
Due by the 5th business
day of the month for following
month’s issue.

* Camera-Ready Ads: Must be
received by the 15th of the
month for following month’s issue.

www.wnyfamilymagazine.com P: 716-836-3486 F: 716-836-3680
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TIPS FOR DESIGNING

* Full Black Reversed Ads

Ads with large areas of black
background (reverses) are not
recommended due to the
potential for ink transfer and
uneven ink absorption on
newsprint. We cannot be respon-
sible for the reproduction quality
of this type of ad.

* Small Text Causes Problems
Type smaller than 10pt should not
be reversed on a black background
or chosen for Process Color.
Fine-serif fonts are also not
recommended.

* Adjusting Text Color

When using percentages of black,
g0 no lower than 60%. Anything
less may be unreadable.

* Burst / Bubble

When creating a burst or bubble
to be placed behind text, the
percentage of the chosen color
must be at least 10% and at
most 15%.

ACCEPTED PROGRAMS

- Adobe lllustrator CS3 or earlier
(Convert type to outlines)

- Photoshop CS3 or earlier
(Resolution: at least 300 dpi.
Color images should be converted
into CMYK. Save as .JPEG)

- Quark Xpress 7 or earlier
(Collect for output)

SENDING ADS

* Email ads to graphics@wnyfamily

CC: Your Sales Representative.

Please Include:

In Subject Line: Company Name/Issue Month
Body: Company Name, issue date

size of your ad, your sales representative.

If the size of your ad exceeds 1MB you must
zip(PC) or stuff(MAC) your file(s) before emailing.

* Fax a hard copy of your electronic ad to

(716) 836-3680
Attn: Graphics Department

* You can mail a CD to:

Western New York Family Magazine
3147 Delaware Avenue * Suite B
Buffalo, NY 14217

Attn: Graphics Department




